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Influencers +
Press media

GOALS
» Englighten the conversation of real beauty through representativeness on media and publicity

+ Engage an authentic conversation on somal networks of breaking beauty stereotypes, identification of body
positive.

* Highlight Dove’s positioning on real beauty
STRATEGY

« Create different narratives to achieve media/ad market and consumers combining buzz on social media with
PR pitches.



— leading the storytelling on Instagram

We identified 3 digital influencers who clearly talk about female representativeness encouraging the
breakdown of beauty stereotypes. In posts made on their social networks, they explained to the public
about the project and encouraged the use imagens with real women in the media.

#NosMostre #NosMostre

mais mulheres que quebram #NosMostre

mulheres mais reais na midia e '
esteriotipos de beleza mais mulheres de beleza real

Lellezinha, singer Mariana Xavier, actress Ellora Haone, activist and writer
@lelle @marianaxvieroficial @ellorahaonne

1M followers 1.6M followers 693K followers
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https://www.instagram.com/lelle/
https://www.instagram.com/ellorahaonne/
https://www.instagram.com/marianaxavieroficial/

1.7MM
Impressions

388.000
Reach

3 feed

22 Stories 739.000

Stories views

105.000 3304
En gageme Nt engagement average.*

R$ 123.000
Investment

#NosMostre
- que nao preciso seguir padroes

#NosMostre

mais mulheres como ey

@ marianaxavieroficial @ « Sequindo

#NosMostre
mais mulheres como eu

#NosMostre

mulheres mais reais na midia

)

#NosMostre § Gt e

: tras 42457 pes

mais mulheres que quebram o AT pessom
esteriotipos de beleza

#NosMostre

mais mulheres de beleza real

ideal h+k strategies



— engaging an authentic conversation

We wanted to call the attention of 3 groups of digital influencers and provoke a
spontenaous conversation on social media.

* Real Beauty Activists
* Real Beauty but not political
« Beauty Mainstream

In order to sustain and amplify the initial buzz with
ambassadors we selected a team of influencers fto send -
a customized kit with a picture in a frame following the
concept of the campaign and a lett or theirs who value |
ter explain #showus proposal. The box included an
instantaeous camera to stimulate them on taking
pictures of people who could be shown more often on
media. They shared it and talked to their audience.
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mais mulheres sem filtro
»
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14.5MM
Potential impact

risso @dove

10.7MM
Potential Reach
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https://www.instagram.com/alexandrismos/
https://www.instagram.com/tiemusica/
https://www.instagram.com/nanypeople/
https://www.instagram.com/barbarhat/
https://www.instagram.com/coisasdediva/?hl=pt-br
https://www.instagram.com/marimariamakeup/
https://www.instagram.com/oavessodamoda/?hl=pt-br
https://www.instagram.com/oavessodamoda/?hl=pt-br
https://www.instagram.com/suyane_ynaya/

romove campal

publicidade

* +40 articles
* Ad value: RS 213.445,30 |
* Estimated impact + 15 MM = T

rede que retine cerca de
200 mil artistas, para criar o
projeto #NosMostre. Serd a
primeira biblioteca de fotos
g . o . idealizada com o objetivo
goze = . i de romper esteredtipos de

. - = % beleza em todo o mundo.

Dove estreia campanha no Brasil do
projeto #NosMostre

= S - Joana de Vilhena Novaes: Representagdes
Dove levara o projeto ,od',;sd. mulher m.
#NosMostre para o .
Festival Cannes Lions

Dove marca preseng

]01‘[ MAPKETINQ 0 Dove | Projeto #oshos © #
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PROPMARK
Tag Archives: Dove

Grupo WPP apoia projeto de Doye para usar fotos L —
de mulheres reais beleza

Dove e Getty Images langam biblioteca de
fotos de mulheres reais

Cantia a3 diimas novidades sobve marketng dgea agu. pela autoestima das muthere ) )
GLTIMAS NOTICIAS

Leido SAC e aLei Gerslde-
Protecio de Dadesiquem

Lola tambdm: Dove ¢ Gotty quevem mucir 2 percapg o sobre 25 muerss.

Dove lova projeto #NosMostre para o Festival Cannes Lions
. a0 ——]

Dove volta com campanha por ‘beleza

Sensc
informagaes doFacebook.

Promo

O Grupo WPP assumiu 0 compromisso de apoiar a o projeto #ShowUs / #NosMostre em propostas de
comunicagio para clientes que se identificarn com o movimento criado pela Dove em parceria com a Getry
Images e a plataforma Girlgaze.

A iniciativa resultou no maior acervo de fotos do rmundo para promover uma visio mais inclusiva de beleza
‘o mercado publicitario e na midia. O projeto j4 temmais de 5.000 imagens.
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